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Milton Friedman, the American economist, famously said that the sole duty of a company is to look after its shareholders. This concept is no longer generally accepted and there is recognition of the fact that in addition to shareholders, there are others who have a valid interest in the performance of the company. These other interested people, such as staff, suppliers and customers, are known as stakeholders or interest groups. Members of this group have certain contractual and legal relationships with the company. Then there is the community in which the company has its headquarters or carries out its business. Many organisations now recognise that they have a responsibility to a wide group of stakeholders, including the local community. In other words, they

recognise that they have a Corporate Social Responsibility (CSR). Corporate Social Responsibility means running the business in a way which is ethical, legal, socially responsible and recognizes a duty to a number of people who could be affected by the business. Organisations which act in a socially responsible way are demonstrating good corporate citizenship. Such organisations consider the society and communities in which they operate to be legitimate stakeholders.
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Business in the Community



















